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FINAL SCORE

Final Score is not only a television show, Final \seor-eq_
company that wants to bring you all the = sm DEONE
¥ i |

news, talk , and much more that no othe Cutture I

show will cover.
Fashion —
Health ﬂ

pll .

We have 3 media tools necesssary to rea

audience, under one name brand so the |

name will be easily regognizable within t

States. We provide up to date informatio

ESPN, cover the television and other information on
our website, and have a monthly magazine!! 3 areas
to fit everyones lifestyle !

So come on a take a look at what final score has to
give you at the buzzer.!
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Where the talk iIsn’t over at
the buzzer |
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When the buzzer hits,its time to go hg
in most cases, but with Final Score t
reason. Here we expose the real aspe
sports, athletes and their lives on be
the game.!

Final score is a late night talk show
former NBA All - Star John Starks.

Featured weeknights at 11:30pm, on

This show will bring together comedy plus the
latest juicy gossip about the games, the
players, the teams etc.

This show leaves behind the tactic and game,
and gets personal.

With a new guest nightly, we are your perfect
source for all the sports gossip!
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v Target Audience is the male genre

between the ages of 18- 54yrs.

v" We are trying to attract the late night

and after game viewers. This category

would be Jon Stewart, Jay Leno, Sports

Center, etc.

v'Final Score is to be aired Monday-

Friday @ 11:30pm eastern.

v'This will be filmed in front of a live

studio audience in Los Angeles

California, and sometimes on location.

v'Tickets are available on a first come

first serve basis.

v'Running time is 30 min total, where the . | A

format is 20 min show time and 10 - 3 i N -

minutes commercials. o S - S~ Final Score
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John Levell Starks (born August 10,
1965) is a retired American professional
basketball player who gained fame while
playing at shooting guard for the New
Yorlk Knicks of the National Basketball
Association in the 1990s

Our reasoning for choosing John is the
fact that he has great public presence
and is currently involved in the Garden

of Dreams foundation. John strives to
maintain his relationships with the
community and athletes from his past
and present. He is charismatic and
personable which makes a complete
success for a host.




—

Final Score

ey
Culture _
Fashion _
— |

We have chosen endorse

target audience is familiaz

These brands are well kng

sense of action while not k

For one thing all sport sho

endorser.

Since the target audience

we try to promote something available that late ,
as a food option as well.

Commercials should take up about 10 min of the
shows airtime.

o
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>{)ur celebrity round table Iz
and consists of John, and 3 ot
around and talk about the day:
world of sports.

sports casters etc.
»This is a time to vent on the t
spmind.
> After the round table we co

~ per show. Here gives us a cha
& _coach, manager etc, so they c:
Won their lives and how they fec
" ':..T,_)ll; sports world.
»The guests on the show are recent , past, or even
upcoming athletes on any sport.
¥ ARDS
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DAMN
YANKEE!

Alex Rodriguez

THE GAME
All Score Report

Special Teams

Mariners Benind
the Scenes

The Record

A Visit at the homes of |
of New York's hottest
Residences

It's a Must:
The one must-see
game

Final Score Magazine

FINAL SCORE is the authority on
sport. For over the years FINAL
SCORE has been the premiere
sport's magazine, providing
definitive coverage of sport's style
and culture. With its unique and
powerful design with the best
photographers.

Each issue, full of insightful profiles
& provocative photography,
features interviews with Athlete
and gossip, game reviews, and
special team sections. Covers
topics ranging from sport’s
celebrity relationships to the latest
trends in sport fashion, health, and
entertainment.
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Final Score

reaches millions of leading
men each month. FINAL SCORE
1s the only publication that
speaks to all sides of the sport
equation. FINAL SCORE is
simply sharper and smarter.




Subscriptions

® Paid
B Verified

B Newsstand
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MARITAL STATUS

Married




EDUCATION




OCCUPATION

a—
A3% | -

.-.

Employed Top
Management

Professional



HHI $60,000+ HHI $75,000+ HHI $100,000+

Median HHI: $70,732




Asian /
Other
11%

White

m African
American

Asian / Other
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SECTIONS OF
THE MAGAZINE
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Fashion Police: famous
comedians cite the fashion
disasters of the sport’s
celebrity, and the best “look
of the week”

The Record: a roster of
changes in the lives of
sport’s celebrity: births,
marriages, divorces,
change team, etc.

FYI: quotes from the sport’s celebrity

It’s a Must: according to Final Score Magazine, the must-see
game that you cannot




January- Super Bowl

Key Stories: Fun take on preparing for the big game




February- Valentine’s Day
Center

March-Spring Style

April-Baseball Issue

May-The Adventure Issue




June-Fathers & Sons,
The U.S. Open Preview

July-Your Best Summer .; §
Ever

August- PGA
Championship Preview
Issue

September-Football
Issue







Acura Gatorade Olympus
Accelerade GOLDTOE Pioneer
Adidas Glaxo Smith-Kline Philips
American Airlines HD DVD Norelco

AT&T Hilton Redkin
Aztra Zeneca Honda SONY
Bausch & Lomb I.N.C. Sony PlayStation
Chevrolet Infiniti Porsche

Coca-Cola Invisalign PowerBar
Charles Schwab Jeep Saab




Church & Dwight
Delta Airlines
Discovery
Channel
DIY Networks
Dodge
Dockers
Eddie Bauer
Ford
Gillette
General Motors
GNC

KRAFT
L’Oreal
Land Rover
Lexus
Levis
IMazda
Mitchum
Nissan
Nexium
NIKE
North Face

Saturn
Sony
TIMEX

Toyota

Trojan
Triumph
VW
Zest
Oakley
OLN
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SECTUR KNOWS

NO LIMITS. DO YOU?

« Communicate Sector as a versatile brand by showcasing sport watches
that are as relevant in the boardroom as they are on the face of a mountain.
* Focus placed on multiple Sector products and Sector’s brand ambassador,
poker guru and world explorer Phil Gordon, to create a continuity program
that FINAL SCORE readers find compelling and useful.

» Contest component encouraged readers to enter online to win a “No
Limits” adventure for two.
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FUEL rour workout wiTH TwiNLAB
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TWINLAB: "FUEL THE EXTREME WORKOUT"

Emphasize the benefits of Twinlab products and explain how they can
help the active male reach his ultimate fithess goals.

« Showcase how Twinlab products (energy and fithess nutrition
supplements) can enhance indoor training and help men prepare for
outdoor sporting activities by matching a different exercise routine and
Twinlab product to an extreme sport.
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- Steelers’ star LB Harrison cashes in == | Slog

- Awvs cust GM to conclude ‘unacceptable season’
- Mickeleon unaffected by fan on 17 at Macters @
- tnsider: How it Field will hurt Dawid wright
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Poler Club
Blaw Mow!
Men's Tourney Challenge
Sign up now!
e - Hardcourt Challenge
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Final Score Website

Final score.com is the official website of final score, the website
has developed numerous sections which are Sports Nation,
Final score TV, and Final score Magazine.

It also has partnership with ESPN.com. The website is a leader
in online sport. It’s a provider of sport on the internet. Also, it
offers informational incentives to the articles from Final Score
magazine, and Final score sport talk show.

L S S SN G S Sy S —— e

e

CRUNCH TIME ¢ r




Final Score.com sections devoted to certain sports
including: The NHL, NFL, MLB, MBA, NASCAR, IRL,
College, Golf and soccer. Each section contains pages
devoted to: Game cast, Score, Teams, Schedules,
Standings, Players, Transactions, News, Statistics,
Columnist pages, and Player updates. In addition to up to

the minute sports score from live events.

The website is also about the show and magazine. It
will bring everything about Final Score together such as:
who will come as a guest in the Final Score show or about
the content in the Final Score magazine, so people who
miss to follow them, then they can review in the website.



Target group is between people from
ages 13-45

People who don’t have too much time
to watch the TV show or sit down to

read the magazine. This is for people
who like to find out a lot of information
by themselves.

We are trying to appreciate people
who are interesting in sport field,
enjoy tying new things and tend to be
active.

Male sport fans

QuickTime™ and a
TIFF (Uncompressed) decompressd
are needed to see this picture.




Advertising

We have chosen advertising that our target group is
familiar

These brands are well known sport brand such as: Adidas,
Nike, Puma, Reebok, Diadora, K-swiss, North Face.

Also the beverage brands for the target who play sport:
Coca Cola, Pepsi, Red bull, Gatorade.

As the target group is for a high technology people, so we
try to promote some technology brand as well: Apple, Acer,
Sony, Samsung, Toshiba.

Competitors

Foxsport.com, CBSSports.com, NBCSports.com, SL.com,
and SportingNews.com




